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lar, commercial outlets. The
controversial game themes of
scoring with an unwilling Indi-
an maiden, getting laid at your
bachelor party and eating a
soda jerk’s ice-cream cone (this

If you can untangle the kids
from the controls of Atari's
household video-game system,
you might get a crack at some
new game cartridges that are
just for adults. Marketed under
the Mystique Presents Swedish
Erotica brand, Custer’s Revenge
(screen graphic above), Bachelor
Party and Beat 'Em & Eat Em
are the first three sex-oriented
Atari-compatible video games
to be distributed through regu-

one’s for the ladies) should
bring home the frustrations of
everyday sexual encounters
very nicely. For $49.95 a pop,
it's comforting to know that
even if you can’t beat the game,
you can always beat off.




